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NOTICE OF PUBLIC HEARING
CODE AMENDMENT
OUTDOOR DISPLAY

Pursuant to the provisions of Chapter 110, Zoning, of the Code of the Town of
Ocean City, Maryland, notice is hereby given that a public hearing will be conducted
by the Planning and Zoning Commission in the Council Chambers of City Hall located
at 301 Baltimore Avenue in the Town of Ocean City, Maryland on:

WEDNESDAY, OCTOBER 27,2010
At 7:30 P.M.

To consider amendments to Section 110-884, Boardwalk Outdoor Display of
Merchandise Standards, which will affect Boardwalk businesses fronting on
Atlantic Avenue (Boardwalk) from the Inlet to 28t Street, proposed by the
Boardwalk Development Association (BDA). The proposed amendments are as
follows:

1. Giving the Boardwalk Development Association (BDA) review

responsibility for the entire Boardwalk, including South of 3rd Street;



Giving the BDA responsibility for reviewing all the businesses on the
Boardwalk to include restaurants, retail, hotels and amusements with
regard to the existing and amended outdoor display guidelines;

Framed merchandise such as decals or t-shirts, is to be treated as outdoor
display, not signage. The square footage of these panels is counted
toward the total square footage allowed for outdoor display. The total
amount of wall merchandise may not exceed 30% of exterior walls. The
boards may not exceed 8’ in height. These display boards do not require
sign permits as they are considered merchandise of outdoor display;

. A-frame signs may not exceed 17.5 square feet on each side and nothing
may be attached to the A-frame that extends above, on the edges, or
extends beyond the frame;

If a merchant does not utilize the incentive amenity package for display,
the requirement reverts back to 30% of the setback from the face of the
building;

Square footage of amenity displays (henna, hair wraps, etc.) is considered
part of the outdoor display and counts toward the display square footage
allowed. Henna boards showing examples of designed are considered
display of merchandise and count toward allowable square footage;

No business may create a barrier between businesses by using
merchandise or signage to inhibit the flow of traffic from one business to

another. There must be a 42” walkway between businesses;



8. All merchants South of 3rd Street to follow the outdoor display guidelines
for North of 3rd Street with the exception that South of 3rd Street the
outdoor display space is vertical rather than following a ground footprint,
they will be limited to 30% of the total wall space for display; and

9. Restaurants and hotels will follow the outdoor display guidelines where
applicable, such as: No handwritten signs, nothing hanging on benches,
railings or fences, one (1) A-frame sign for every 25 feet of Boardwalk
frontage, not to exceed two (2) A-frame signs, wall signs not to exceed
30% of exterior walls, outdoor amplification restrictions, enclosures must

be well maintained and pad to be maintained regularly.



